LABORATORY TEST

Veriﬁcation

VERIFICATION

A test that
confirms quality
Your product doesn’t have to be the best to be
good. With a Verification test, you get a seal of
approval and an effective tool for communicating
the quality and performance of your product.
The purpose of a Verification test is to confirm the

the key differences and characteristics of the tested

quality and performance of your product. The product is

products in a short and easily accessible report.

tested using the same protocol as for the Benchmarking

If the product maintains a sufficiently high standard,

test, but against a limited number of competing

it gains the right to carry Testfakta’s Verified Quality

products.

& Performance label for 12 months. However, it is

As the client, you gain confirmation of your

always the client who decides whether the results of the

product’s quality in relation to the best that the market

Verification test should be published and communicated

has to offer. If the test results show that the product

to the market.

maintains a consistently high standard, it may carry

The Verification test is aimed primarily at

the Verified label as certification of the product’s quality

manufacturers and retailers who need to communicate

and performance.

the quality and performance of their products in a

In a Verification project, we survey the market,
purchase sample products and engage the leading

credible and effective way.
The production cost for a Verification test is

testing and research laboratories in Europe to conduct

significantly lower than for a Benchmarking test.

the test. The results are interpreted and rated in

The label is not exclusive, which means that several

consultation with the laboratory and then we highlight

products in the same category can be verified.

VERIFICATION

Process
A Verification test is less extensive than a full-scale
comparative test, but follows the same methodology and is
subject to the same high procedural standards. The process
is divided into the following stages:
Preliminary study

Veriﬁcation test

Products and markets
A Verification test is less extensive than a full-scale
comparative test, but follows the same methodology
and is subject to the same high procedural standards.
The process is divided into the following stages:

Preliminary study
If the client wishes to carry on with the process, we
draw up a letter of intent, and the client pays 10% of the
estimated total project cost.
Testfakta begins the Preliminary study, which
comprises technical research (the product’s properties),
market research (suitable reference products), definition of the test parameters and procurement of the
laboratory test itself. The choice of reference product(s)
is an important part of the project, since the test results
for these govern the Verified criteria.
Based on the results of the Preliminary study, the
client receives a more detailed description of the project
– the reference products to be included in the test, the
properties being tested, the testing methods used, the
total cost and a schedule for the project.

Veriﬁcation test
If, based on the Preliminary study, the client chooses
to proceed with the project, we draw up an agreement,
as part of which the client pays 30% of the total project
cost as a start-up fee.
Testfakta begins the Verification test, which
comprises purchase of the test objects, the laboratory
test, photo and video documentation of the test and the

Communication

interpreting, assessment and grading of the results.
The results of the Verification test are summarised and
presented to the client. The client pays the outstanding
amount of the project cost in conjunction with the
presentation.

Communication
If, based on the results of the Verification test, the client
chooses to continue and communicate the results to the
market, we sign an agreement whereby the client pays a
fee for the licensing rights and communication element.
The fee depends on the number of markets and the parts
of Testfakta’s communications package that are chosen.
If the client chooses not to publish the results, the
project concludes here.

VERIFICATION

Licensing rights and communication
The communications package includes the right to
use Testfakta’s Verified Quality & Performance label
and the right to use Testfakta’s brand for the period
of the agreement (12 months). If Testfakta’s material
and brand are to be used, the test and the results must
be published on Testfakta’s website. Publication here
comprises a main article, illustrative photos, a fact box

If Testfakta’s material
and brand are to be
used, the test and
the results must
be published on
Testfakta’s website.

about the laboratory test and a graphic table showing
how the product fared against the set parameters for
quality and performance.
In addition to the basic package, the client can also
choose video documentation from the laboratory test as
raw footage or an edited information film.

Timeframe and cost
The project’s timeframe and cost depend entirely on the
type of product being tested and how many markets are
to be included. The Verified Quality & Performance

label may be used in multiple markets, as long as the
reference products and previous test data reflect the
best that the various markets have to offer.

Kommunikation av resultatet

testfakta.se

Basic package
Right to use label and Testfakta’s brand
Publication on testfakta.se
(main article, illustrative photos,
fact box about laboratory test,
graphic table)

Supplementary
package
Videodokumentation
(råﬁlm eller redigerad
informationsﬁlm)

VERIFICATION

About Testfakta
Testfakta is an independent testing and research
company specialising in comparative laboratory testing
of products for consumers and professional users.
Testfakta’s operation is based on close
collaboration with selected European testing
and research laboratories that specialise in
a range of product and testing areas. The
collaboration is rooted in a shared ambition
to develop and refine established testing
methods in order to better reflect market
developments in various product areas.

Two divisions
Testfakta is split into two divisions: Testfakta
Editorial and Testfakta Research. Editorial is
the news agency operation, which regularly
supplies Nordic media with journalism based
on the results of comparative laboratory
tests. Customers include around 40

An engineer at Intertek testing laboratory is conducing
a sound level measurement test of an air purifier.
Photo: Steve Pearcy

newspapers and magazines, plus the news
teams at some of the major TV channels.
Research is aimed at customers outside the media
sector, such as manufacturers, retailers and public
agencies.
Both divisions work to the same methodology and
use the same network of laboratories.

close partnership with around 20 European testing and
research laboratories. The network includes both major
global players and smaller specialist labs, all of which

The partnership enables
us to jointly promote reliable
laboratory testing and
encourage the development of

Testfakta Box 3504, 103 69 Stockholm
testfakta.se info@testfakta.se

published report always states which laboratory carried
out the test and which testing methods were used.

Markets
Testfakta originated in Sweden and is well established
in the Nordic market. Brand recognition stands at 79%
and the brand is seen as highly credible by the market.

Testfakta has a
brand awarness of
79 percent

testing methods that better reflect product advances
in the market.

consultation with the laboratory involved and the

Testfakta’s tests.

Over the past 15 years, Testfakta has established a

fields.

from Testfakta’s laboratory tests is conducted in

This boosts both the relevance and the credibility of

Laboratory network

are accredited in their own

The interpretation and grading of the results

From its Nordic base,
Testfakta is now expanding
into other European markets,
in partnership with our
European laboratory network
and major international

customers, with a primary focus on Germany, Poland,
Benelux and the UK.

