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QUALITY CONTROL

Are you unsure whether your prototype is up to scratch 
or your product supplier is delivering the agreed level of 
quality? Quality Control is a quick and easy way to check 
key quality and performance criteria.

A quick way to              
verify quality

The purpose of a Quality Control is to check or confirm 
selected quality or performance criteria for a particular 
product. The product is tested against one or more 
parameters from the regular testing protocol for the 
Benchmarking test.

What are the applications of Quality Control?
Aimed primarily at manufacturers and retailers, Quality 
Control focuses on:

– Verifying the quality of a prototype 
     prior to production start-up

– Verifying the quality of finished products 
     from external suppliers

– Verifying critical properties before 
    deciding on a Verification or Benchmark test

A Quality Control project uses the same laboratories 
as a Verification or Benchmarking test. The results 
are interpreted and rated in 
consultation with the laboratory 
and compared with results 
from previous tests in the same 
category.

The results of a Quality 
Control are not communicated or 
published. They are only intended 
for internal use.

Process
The scope of the Quality Control 
is determined by you as the client, 
but Testfakta runs the process and 
makes sure that you are able to 

draw the right conclusions from the results.
In order to estimate the cost and lead times, we need 

to know what type of product the test relates to and 
which properties are to be tested. It is on this basis that 
we then draw up a proposal for the testing method(s), 
cost and estimated timeframe for the project.

If the client chooses to proceed with the project, 
we draw up an agreement, as part of which the client 
pays 50% of the total project cost as a start-up fee. The 
client sends in samples of the product to be tested and 
Testfakta sets the project in motion.

The results of the test are summarised and presented 
to the client. The client pays the outstanding amount of 
the project cost in conjunction with the presentation. 

 Timeframe and cost
The project’s timeframe and cost depend entirely on the 
type of product being tested and the parameters to be 
tested.



Testfakta’s operation is based on close 
collaboration with selected European testing 
and research laboratories that specialise in 
a range of product and testing areas. The 
collaboration is rooted in a shared ambition 
to develop and refine established testing 
methods in order to better reflect market 
developments in various product areas.

Two divisions
Testfakta is split into two divisions: Testfakta 
Editorial and Testfakta Research. Editorial is 
the news agency operation, which regularly 
supplies Nordic media with journalism based 
on the results of comparative laboratory 
tests. Customers include around 40 
newspapers and magazines, plus the news 
teams at some of the major TV channels.

Research is aimed at customers outside the media 
sector, such as manufacturers, retailers and public 
agencies. 

Both divisions work to the same methodology and 
use the same network of laboratories.

Laboratory network
Over the past 15 years, Testfakta has established a 
close partnership with around 20 European testing and 
research laboratories. The network includes both major 
global players and smaller specialist labs, all of which 
are accredited in their own 
fields.

The partnership enables 
us to jointly promote reliable 
laboratory testing and 
encourage the development of 
testing methods that better reflect product advances 
in the market.

The interpretation and grading of the results 
from Testfakta’s laboratory tests is conducted in 
consultation with the laboratory involved and the 
published report always states which laboratory carried 
out the test and which testing methods were used. 
This boosts both the relevance and the credibility of 
Testfakta’s tests.

Markets
Testfakta originated in Sweden and is well established 
in the Nordic market. Brand recognition stands at 79% 
and the brand is seen as highly credible by the market.

From its Nordic base, 
Testfakta is now expanding 
into other European markets, 
in partnership with our 
European laboratory network 
and major international 

customers, with a primary focus on Germany, Poland, 
Benelux and the UK.

Testfakta is an independent testing and research 
company specialising in comparative laboratory testing 
of products for consumers and professional users.

About Testfakta

Testfakta has a 
brand awarness of 
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An engineer at Intertek testing laboratory is conducing 
a sound level measurement test of an air purifier. 
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